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On November 3, 2015, Sandell Asset Management Corp. (“SAMC?”) issued a press release in connection with its campaign to elect a slate of

independent candidates to the board of directors (the “Board”) of Ethan Allen Interiors Inc. (the “Company”) at the 2015 annual meeting of the
Company’s stockholders (the “2015 Annual Meeting”). The press release linked to a presentation in connection with the campaign, titled “Re-
Design Ethan Allen: The Case, Candidates and Plan for Change.” Copies of the press release and the presentation are filed herewith as Exhibit

1 and Exhibit 2, respectively.
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WNa¥s” SANDELL ISSUES PRESENTATION MAKING CASE FOR

COMPREHENSIVE CHANGE AT ETHAN ALLEN

Highlights Qualifications of New Director Candidates and Action Plan to Reverse Years of Company Underperformance

New York (November 3, 2015) - Sandell Asset Management Corp. (“Sandell”), a large shareholder of Ethan Allen Interiors Inc. (“Ethan
Allen” or the “Company”) (NYSE:ETH), has issued a presentation in connection with its campaign to elect a slate of new, highly-qualified
candidates to the Board of Directors (the “Board”) of Ethan Allen. The presentation, entitled “Re-Design Ethan Allen: The Case,
Candidates and Plan for Change,” discusses in great detail a number of issues plaguing the Company that Sandell believes can be traced
back to one over-arching problem: poor corporate governance that has enabled the centralization of apparently un-checked power in the
hands of Farooq Kathwari, the Company’s Chairman, CEO and President. The presentation can be found at:

http://www.redesignethanallen.com/content/uploads/2015/11/CaseforChange.pdf

This presentation meticulously chronicles the Company’s abysmal stock price performance, as Ethan Allen has dramatically under-
performed its peers over almost every time period measured. Central to this underperformance is the Company’s inability to grow revenue
due in part to what Sandell believes is Ethan Allen’s stale and complacent approach to merchandising and its negligible online presence,
along with what Sandell believes has been the Company’s unsophisticated fiscal and real estate policies that have plagued Ethan Allen for
years.

Sandell believes this outmoded way of thinking about operations and finance has been enabled by a stale Board that has been unable to
act as an effective counterweight to the will of Mr. Kathwari. The Company’s recent addition of two new Directors is, in the opinion of
Sandell, a transparent and cynical gesture with no practical impact on policy; it is notable that 71-year old Farooq Kathwari was granted a
new five-year (extendible to seven years) employment agreement very soon after the addition of these new Directors. Furthermore, the
existence of the Company’s “dead-hand” entrenchment provision in its Certificate of Incorporation as well as the Company’s lack of
disclosed succession plans are troubling, existential governance issues that Sandell believes highlight the need for significant change in
the boardroom. Delaware courts have emphasized the need for boards to be mindful of their fiduciary duties when addressing inclusion of
dead-hand provisions and numerous authorities, including the SEC and



the Council of Institutional Investors, have noted that succession planning is a critical, key function of a board.

Sandell has nominated an outstanding slate of candidates for the Board of Directors that can bring fresh perspective and new ideas to the
Company. Notably, the candidates together possess relevant skills in many key functional areas and Sandell believes that these
candidates will be able to implement significant, value-creating change. As detailed in the presentation, such a plan would contemplate
changes across three key areas: retailing, finance, and governance. As opposed to the misguided strategies that Sandell believes have
been pursued by Farooq Kathwari and the Board that he chaired over the years, these candidates have concrete, actionable ideas that we
believe can successfully create value, as highlighted in the presentation.

Shareholders are encouraged to access the website entitled “Redesign Ethan Allen,” which is available at www.RedesignEthanAllen.com,
for more information. Sandell looks forward to speaking with shareholders in the days leading up to the Company’s 2015 Annual Meeting
and discussing how the candidates it has nominated can help better position Ethan Allen for greatness.

About Sandell Asset Management Corp.

Sandell Asset Management Corp. is a leading private, alternative asset management firm specializing in global corporate event-driven,
multi-strategy investing with a strong focus on equity special situations and credit opportunities. Sandell Asset Management Corp. was
founded in 1998 by Thomas E. Sandell and has offices in New York and London, including a global staff of investment professionals,
traders and infrastructure specialists.

Contact:

Sandell Asset Management Corp.

Adam Hoffman, 212-603-5814

Okapi Partners LLC

Bruce Goldfarb, 212-297-0722 or Chuck Garske, 212-297-0724
Sloane & Company

Elliot Sloane, 212-446-1860 or Dan Zacchei, 212-446-1882



Sandell Asset Management Corp., Castlerigg Master Investments Ltd., Castlerigg International Limited, Castlerigg International
Holdings Limited, Castlerigg Offshore Holdings, Ltd., Castlerigg Active Investment Fund, Ltd., Castlerigg Active Investment
Intermediate Fund, L.P., Castlerigg Active Investment Master Fund, Ltd., Castlerigg Event Driven and Arbitrage Fund, Thomas E.
Sandell (collectively, “Sandell”), Edward Glickman, Kathy Herbert, Richard Mansouri, Annelise Osborne, Ken Pilot and Alex Wolf
(collectively with Sandell, the “Participants”) have filed with the Securities and Exchange Commission (the “SEC”) a definitive
proxy statement and accompanying form of proxy card to be used in connection with the solicitation of proxies from the
stockholders of Ethan Allen Interiors Inc. (the “Company”) in connection with the Company’s 2015 annual meeting of
stockholders. All stockholders of the Company are advised to read the definitive proxy statement and other documents related
to the solicitation of proxies by the Participants, as they contain important information, including additional information related
to the participants. The definitive proxy statement and an accompanying proxy card will be furnished to some or all of the
Company’s stockholders and are, along with other relevant documents, available at no charge on the SEC website at
http://www.sec.gov/ and at our website at http://www.RedesignEthanAllen.com.

Information about the Participants and a description of their direct or indirect interests by security holdings is contained in the
definitive proxy statement on Schedule 14A filed by Sandell Asset Management Corp. with the SEC on November 3, 2015. This
document can be obtained free of charge from the sources indicated above.
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Re-Design Ethan Allen

“Shareholders could fairly ask why the company got around
to corporate housekeeping only after Sandell appeared”

Dealpolitik: “When Archaic Takeover Defenses Get in the Way" by Ronald
Barusch, The Wall Street Journal, 10/1/15
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Disclaimer

THIS PRESENTATION WITH RESPECT TE ETHAM ALLEM INTERIORS INC. ["ETHAM ALLEN" or "ETH or THE "COMPARY} 15 FOR GENERAL INFORMAT IDMAL
FURFISES ONLY 1T D0ES NOT HAVE REGARD TO THE SPECIFIC INVESTMENT ORIECTIVE, FINANSIAL SITUATION, SUITASILITY OR PARTICULAR MEED
OF ANY SPECIFIG PERSOM WHD MAY RECEMNE THIS PRESENTATION, AND SHOULD MOT BE TAKEN A5 ADVICE ON THE MERITS OF ANY [NVESTMENT
DECIZMCM. THE VIEWS EXPRESSED MEREIM REPRESENT THE SEWIONS OF SANDELL ASSET MANAGEMENT CORP. ("ZAMC"), AND ARE BASED OR
PUBLICLY AVAILABLE IMFORMATION ARD SAMC ANALYSES. CERTAIN FIkANCIAL INFORMATIZN AND DATA USED HEREIN HAVE BEEN DERIVED OR
CATAINED FROM FILINGS MADE ViITH THE SEC BY THE COMEANY OR OTHER COMPANIES CORNSIDERED COMPARAELE, AMD FROM OTHER THIRD PARTY
REFORTS

BAME HAE HOT SDUGHT DR GRTAIMED CONSENT FROM MY THIRD FARTY TD USE ANY STATEMENTE OR IMFORMATION INDICATED HEREIM AR HaVIMG
BEEM DETAIMED OR DERMED FROM A THIRD FARTY, ANY SUCH STATEMENTS DR INFORMATION SHOULD NOT BE VIEWED AS INDICATING THE
SUPPORT OF SUCH THIRD PARTY FOR THE VIEWS EXPRESEED HEREIN,

HOTHING HEREIN SHOULD BE CONETRUED A% LEGAL ACVICE OR TaxX ADMICE.

THERE 13 M2 ASSURAMCE OF GUARAMTEE WITH RESPECT TO THE PRICES AT WHICH ANY SECURITIES OF THE COMPANY WILL TRADE, #MD SUCH
SECURITIES MAY NOT TRADE AT FRICES THAT MAY BE IMFLIED HEREIN. THE ESTIMATES, FROUECTIONS AND PRO FORMA INFORMATION SET FORTH
HEREIM ARE BAZED 0N ASSLUMPTIONS THAT SaME BELIEWES TO BE REASDNABLE, ELIT THERE CAN BE NO ASSLIRANCE OR GUARANTEE THAT ADTUAL
RESULTS (R PERFORMANGE OF THE COMPANY WILL ROT DEEFER, AND SUGH DIFFERENCES MAY BE MATERIAL THIS PRESENTATION DOES NOT
RECOMMEMD THE PURCHASE OR SALE OF ANY SECURITY. SAMC RESERVES THE RIGHT TO CHONGE ANY OF TS OPINIORS EXPRESSED HEREIM AT
Ap0v TIME A5 1T DEEMS APFROPRIATE. SARC DISCLAIMS ANY OBLIGATION TS UPDATE THE INFORMATION CONTAINED HEREIN.

UNDER MO CIRCUMETARCES 15 THIZ PRESENTATION TO BE USED OR CONSIOERED AS AN OFFER TO SELL OR A SOLICITATION OF AN OFFER TO BUY
ARY SECURITY. PRIVATE INVESTMENT FUNDS ADNISED BY SAMC AND ITS AFFILIATES CURRENTLY HOLD SHARES OF COMMON STOCK OF THE
COMPANY. SAME MAMAGES INVESTMERT FUNDS THAT ARE B THE AUSINESS OF TRADING - EUYING AND SELLING - FUBLIC SECURITIES ITIS
FOSSIBLE THAT THERE WILL BE DEVELOPMENTS IN THE FUTLURE THAT CALSE SAMC ANDIDR OHE OR MORE OF THE INVESTMENT FUNDS 1T MANAGES,
FROM TIME T TIME (IH QFEN MARKET QR FRIMATELY NEGDTIATED TRANSACTIONS OR OTHERWISE), TO SELL ALL OR A FORTION DF THEIR SHARES
JMCLUGING Wia SHORT SALES) BUY ADDITICMAL SHARES OR TRADE IN OFTIONE, FUTE CALLE OR DTHER DERIVATIVE INSTRUMENTS RELATING T3
BUCH SHARES. SAMC AHD SUCH INVESTMENRT FUMDS ALED RESERVE THE RIGHT TO TAKE ARY ACTIOMS WITH RESFECT TO THEIR INVESTMENTS IN
THE COMPANY AS THEY MAY DEEM APPROPRATE, INCLUDIMG. BUT ROT LIMITED TO COMMUNICATING WITH MANAGEMENT OF THE COMPANY, THE
BOARD OF DIRECTORE OF THE COMPANY AND CTHER INVESTORS AND THIRD PARTIES,

o
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Ethan Allen — "America’s Classic Design Brand”

ETHAN ALLEN
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Ethan Allen Interiors Inc. — Company Overview

w Ethan Allen Interiors Ing. 'Ethan Allen” or the “Company’) (NYSE;

ETHAN ALLEN

(% in millions except per shara]

ETH), a company named after the American Rewolutionary War
soklier and stalesman, is a truly iconic American branded
manufacturer and refailer of heme fumishings that was founded in
1932

+ The Company s=2lis it products through a global network of 299

Stock Prica 2734 retail design centers, of which 144 are Company operated and
i 155 are operated by independent refailers; Ethan Allen
Shares Outstandi 284 :
" manufactures approximately 70% of the producis sold by the
Market Vale 57769 Company in eight wholly-owned Morth American manufacturing
Add: facilities
Datt 5.8
Less: + OFf the Company's 5755 million in Fiscal 2015 revenue, 34659
Cash and Seeurities (B7.0) millicn was Ehll]!:lgh its whnlesglle segmen! gnd $5§D million was
i through its retail segment. with 3285 millicn of inter-segment
Enterprise WVake Sr65.4 sales eliminations
FY 2015 Reverus 7548
FY 2015 EBTDA 3896
FY 2015 ER3 1.4
EVIFY2015 EBITDA 55

Sourea: Blcombarg (a5 of 10291 5): SEC fngs
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The Problem in a Nutshell

“We run it like a private company”

-- Faroog Kathwari

Dctober 5, 2015 conference call with Faroog Kathwari, Corey Whitely, Tom Sandell and
Richard Mansouri

A,
avavy SPRMNIOCOEL L s
'0':':49‘! camTLERIO0 INVEETMENTE



Executive Summary — Situation Overview

» Sandell has beneficial cwnership of 5.5% of Ethan Allen, which makes us ane of the Company’s largest sharehalders

= We believe that the Company's stack price does nat reflact the significant value associated with the assets that
constitute Ethan Allen, not least of which is the Cempany's iconic brand nams

» Based on the extensive research that we have conducted regarding Ethan Allen, which includes discussions with
warious industry experts as well as former employees, we have come fo the conclusion that the many issues plaguing
the Company and ultimately respansible for its poor stock price performance can be traced to one root cause; Poor

ral Fnan

= Ethan Allen shareholders have suffered material and sustained long-term stack price underperdformances versus a host
of its peers as well the general market aver almost every time period studisd:

Ethan Allen Total Shareholder Return (TSR) Comparad to:

A-Year 3-Year S-Year 10-Year
Home Fumrishing Peers -15.6% B2 A% -272.3% -115.5%
Prowy Peers (2014) -10.6% -62.3% -125.2% -118.6%
Prosy Pears (2018) -8.8% -BE.T -137.5% AT 1%
Russell 2000 38% -19.9% -B.1% -114.8%
S&P 500 36% =21.7% 5.2% -109.2%

Fourss Sooben (68 of TAEDG, Mhe day oo 10 aeds mgonts oF povals aguily ieasl ) Hame Famhing Fears nchede BIET, FVT, LZB AR
P, ard WK, Froxy Pears (2074 inchada E5ET. AVT, HIW, KWL 128 MLAR, FIR. RBL 503 SCE8 TRX TIF, WaEM  Excludes CFWI and SHE
R D Wil Scuestian o 2012 and 2013 reapechivaly, and FBN ohie 10 e bankpdsd 0 2077 Froey Raers (2073 incilide B5ET, DX, FLXS,
KIRK, TUML AVT, KWL SCEE KATE WEAL LZE RR, FIR MLHR AW 305 TRX
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Executive Summary — Many Troubling Issues

w There are several issues associated with Ethan Allen that we believe can be traged 1o a stale and outmoded way of thinking
about aperations and finance

+ Central to Ethan &llen’s undemperformance is the Company's Inability to grow revenue post the "Great Recession™ of 2008-
2009

» The Company has dramatically underperformed its peers in terms of revenue growth, losing market share ta much more
progressive peers such as Restoration Hardware and Williams-Sonoma {Pottery Bam)

» Ethan Allen’s merchandising efforts have nof been embraced by consumers, reflecting @ Company whose refailing

strategy has not evolved

» The Company has an insignificant online presence, currently estimated at less than 5% of its revenue

+ Ethan Allen has a vast portfolio of real estate assets with an estimated wvalue of approsmately $450 milion'™ and

management has refused to take any steps to unlock this trapped value

# Tha Company's extensive real estate portfolio throughout North America includes a well-diversified ownad-store footprint

as well as numerous non-retail proparties such as many manufacturing facilities, an elaborate corporate HQ building, and
a 200-room hotel and conferénce canter

#+ The Company, in our apinion, has maintained an inefficient balance sheet for years
+ As of June 30, 2015 the Company actually had negative net debt. Only after our public condemnation did the Company

announce that it was seaking to raiss incremental dabt financing

" Represents the midpaint valuation of all of the Company's properties pursuant o valuatian perfarmed for Sandell by an
independent commarcial real estate sarvices frm, as further described elsewhese in this presenation,
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Executive Summary — Poor Corporate Governance

= Wa believa that the preceding issues and the abysmal stock price performance associated with these isswees can be traced back to one
over-arching protlem: Poor corporate governance

+ The Company haz a stale board that in our opinion has contributed o a dangerous level of complacency

& The average Director tenure prior to our active engagement with the Company was 14.4 years and four of the seven Directors had
served on the board for more than 10 years each, with theea of the four serving for mora than 20 pears

+ Ethan Allen has an entrenched board enabled by a truly outrageous "dead-hand” provision that has been in existence for 22 years

® The Company's Certificate of Incorporation contains what we Beliewe is an aschaic and indefensible governance policy that has
allowed Faroog Kattwari and certain ofher Direclors to enfrench themseles and serves to undemmine the most basic right of
sharehalders, namely the right b be represented by direclons that are empowered by and accountable to the sharehokiers, Only
due fo our efforts is the Company taking sheps lo address this issue

# The Company alse had a “dead hand” provision in their credil agreement, and Mr. Kathwari did net know the diference between it
and the one n the Certifcate of Incorporation even aller we taised the issue

+ The Company is led by an “Imperial CEQ" who a1 71 years of age has run the Company for 27 years with no defined succession plans

+ Farceq Kathwar, whe (s 71 years ofd, has ren the Company for the s 27 years with an agparent vise-like grip on 1he exesutive

suile, serving as Chairman, CEO and President of the Company, and the Board has not made known any succession plans for Mr,
Kalivwrart indicating a major fallure in 15 govemance responsibddies 10 Sngune Management conbnuily

« |man incomprehensible act, apparently rather than developing succession plans, the Board very recently saw fit to grant M, IKathwan
a new employment agreement with a lengthy five-year term, extendible to seven years

a | Eaily (om0 Rel Cupicss &
Ferra.



Executive Summary — Candidates for Change

m In our opinion, Ethan Allen desperately needs a new and improved Board of Direclors that can bring fresh perspective and
new ideas 1o the Campany

n The following Directar candidates together possess very relavant skills in many key functional areas, who we beliave will be
able to implement significant, value-creating change consistent with their fiduciary duties

| Edward Glickman — Former President of Penn REIT |

| Kathy Herbert — Formear EVP of Human Resources at Albertson’s |

| Richard Mansouri — Managing Director at Sandell Asset Management I

| Annelise Osborne — SVP at Moody's Investor Service I

| Ken Pllot - Former President of ABC Carpet & Home |

| Alex Wolf — Former Managing Director at Cerberus tﬁapitai Management I
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Executive Summary — Action Plan

» The preceding candidates, if elected and in accordance with their independent judgment and fiduciary duties, would work
together o oversee a cemprehensive action plan in order ta enhance sharehaolder value

» We believe such an action plan would contemplate change across three key areas:

| Retailing |
| Finance I
| Governance |

A SO L m—

TaAWA Caezienion imveETMENTE
R




Poor Shareholder Returns — A Note on Peers

» While the Company has under- [(Bimilichs) Market EVio |
performed ils selected peer group ) Company Value  Revenue EBITDA
according fo koth the Company's 2014
and 2015 proxy statements, the list at

i : . Basset Furitue 5354 5341 BT
the right was chosen to include Bassett

comparable  companies  that  are

primarily involved in the sale of home g
furnishings as opposed to the sale of "'A.“\.‘f:.l:z.ﬁ-!:(s Hail Fardine fe ik H

office fumiture or bedding/matiresses

= We refer to these peers as "Home LA a B OY |LlaiBoy 51,453 §1.425 1
Furnishing Peers”

s Of these Home Furnishing Peers, the Ilil1 iml“]llls Pier 1 5649 1,366 (2]

two ofien cited that we beliewa ara the
prime competitors to Ethan Allen are

Restoration Hardware and Williams- .
ottery Ba 4, 1867 17,
Sonoma (Patiery Bar] R_ I I Restorafion Hardware 54,096 #1388 5

Williams Sanorma 56,631 346499 1186

Avarage 101

Sowrce Blaombeng [as of TW2RTEL Enteprse Value [EV) 15 to LTM EBITOA walhy Hawery adiusted for pensan
satilment prpense and Resioralion Harmware aduisted far stock-hasel cOmpaRsalion erpanse,
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Stock Price: Absolute Performance

m The fallowing Hustrates in graphic detail the Company's absolute stock price perfermance over an extended lme perad
spanning the last 10 years

Ethan Allen Stock Price

Price kwer thea 10
$50.00 i
54500

540.00
535.00
530,00 -
$25.00
$20.00
515.00
$10.00 -
5500 -
30,00

FEST IS

Sowrce: Bicombeng (a2 of TS, e day pior [0 meais rspots of pridale egquily ierssl)
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Stock Price: Relative Performance

m The fallowing Hustrates in graphic detail the Company's perfoimance as it relates to lotal sharehaldes relumn versus vanaus
sels of peers, and relevant indices, owver the last 10 years

10-Year Total Shareholder Return

150%

=—Eihan Allemn
~——Homes Furn Paers
— Proxy Poors ('14)
e Prosy Pears ((15)
—B AP GO0

Russell 2000

Total Sharcholder Retum

Sowrce: Bloombang (42 of TN S5, Ure day gioe o medis rapovts of privaie equily ntersell. Home Furishing Peers includs B5ET, AT, LZE, PIR

RH WSEM Prowy Pogrs |'14) incloge. BEET, HVT, ML KNL, LZ8, MLHR, FIR. BL, 308 SCEE TRX TIF, WEM Excludes SR and SKE dim

o Whelr acouisition A 2072 end 2013, respectively, and FEN dus o s banfruptay in 2013, Proxy Pesrs [15) nolwde BSET. DICYN, FLES. KIRK

TU), VT, KL, SCES, KATE, KBAL, [Z8, RH, PIR, MLHE, HMI, 305, TPX
AN

{; o SRMNOEL L s
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Summary Underperformance

= Ethan Allen shareholders have suffered years of underperformance versus the Company’s own selected proxy peers and
other home furnishing peers, along with the breader market, over almaost every time period analyzed

Ethan Allen Total Shareholder Return (TSR} Compared to:

J1-Year S-Year S-Year 10-Year
Herme Fumishing Peers -15.6% 892 4% -272.3% 115.5%|
Proxy Peers (2014) -10,6% B2.3% -125.2% -1 'ER.B‘BE:E
Prowy Peers (2015) -5.8% -65. 7% -137.5% 1
Russell 2000 36% -19.9% B.1% -114.8%)|
S&P 500 B -21.7% -5.2% -‘IUE.?}C\:!

Bource: Bloomberg (as of TEAS, the day pror to medls repots of private equily nteresl], Home Fumishing Pears include
BEET, HWT, LZB, PIR, RH, and WEM, Proxy Peers (2074) inclicle BSET, HVT, HMI, KNL, LZE, MLHR, BiR, BL, 8038,
BOES, TEX, TIF, WEM. Excluces CPWM and SKS due to thelr saquiaitian n 2012 and 2013, respectively, snd FEN dug
fo itz bankrupicy b 2013 Proxy Peers (2015) include BSET, DY, FLXE. KIRK, TUML BT, KL, 8055, KATE KBAL,
LZE RH, PIR, MLER, HMI, 505, TEX
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Underperformance Matrix — 1 Year, 3 Years

= Ve have analyzed the Company's underperfarmance over several time penods, using several specific dates. of reference:
* July 8, the day prior fo media repeds of privale equity interest {and one week prics to Tam Sandels Ethan Allen presentation a

the GNEC Deliveding Alpha Conferende)

# August 13, the day before Sandell sent public letler noting its 5.5% ownership interestin Ethan Allen
# Septernber 14, the day before Sandell nominated its slate of Director candidates

« October 28, the day approximating current prices

Underparformance Matrix - 1 Year Ended on the Following Dates:

R BEREFES UL [ 1izz015
Home Furnishimg Pears -15.6% B3% -3.4% -23.5%
Preoy Peers (2014) 10.6% 16.3% 10.7% S4%
Proxy Pears (2015) -5.8% 15.8% 11.3% 56
Fugsel 2000 3% 27.6% 23.0% -4 0%
S&P 500 FE% 26.3% 25.4% -B.4%
Underparformance Matrix - 3 Years Ended on the Following Dates:

- TIBRE [ GEFEES [ s4201s T
Home Furnishimg Pears -B2.4% -59.4% -51.7% -T4 4%
Proxy Peers (2014) -£2.3% -31.3% -22.9% 68 7%
Proxy Pears (2015) -66.7% -41.5% -33.2% TE.E%
Fussell 2000 -19.94% -3.9% -6.1% 45 5%
S&P 500 “21.7% -4.5% -B.B% ST 4%

Souree: Blocenbery. Wome Funishing Pears inchioe BEET. WVT, (28, BIR, A and WEM. Proxy Pears (2074) molude GEET, WVT, MW, KNL
LEB WLHR, IR AL SCE SCE5 TR TIF, WEM  Exclodes CPAWM ang SKE dos (o thaly acquisiion i 2002 and B0T0, respectivedy, and FEN due
I s Bankrupley &0 2373 Frony Poers (2005] olide BEET, DKV, FLXE, /IRK, TUML WVT, KNL, SCEE, KATE KBAL. LZB RH PR MLAS

HNL SCE, TFX.
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Underperformance Matrix — 5 Years, 10 Years

m Eilhan Allen shareholders have sufferad significant long-lerm underperformance

Underperformance Matrix - 6 Years Ended on the Following Dates:

| Ethan Allen Refative TSR Versus: |

TiBR015 81312015 42015 00292015
Hoime Fusnishing Peeis 272.3% -152.8% -185.1% 127 4%
Proxy Pears (2014) -125.2% -G0.8% -T0.1% -122.0%
Proxy Pears (2015) -137.5% -79.8% -83.0% -B0.2%
Ruzsell 2000 6.1% 31.8% 25.9% 19.2%
S&P 500 -5.2% 29.6% 23.5% 1.9%

Underperformance Matrix - 10 Years Ended on the Following Dates:

Ethian Allen Relative TSR Versus:

[B/13/2015 91402015 10
Home Furnishing Peers -84 3% -101.8% 127 4%
Proxy Peers (2014) “A01.2% -84 9% -142.0%
Proxy Peers (2015) -85.7% -59.6% ~125.8%
Russell 2000 -84 5% -83.4% -109.0%
S&P 500 -82.8% -80.3% -112.0%

Bource Soorabeng  Hoame Furisiing Pees ducle ESCT. HUT. LZE, FIR. R and' WEK. Prowy Peerd (2074) ckads BIET, HYT, A KL
LZE MLAF PR AL SCE BCS5 TRX TIF WEM Evclvdes SR and SHE doe fe ibal acquisiion i 2072 and 2013 sespectivaly, and FBN dus
Y e Davdruetcy w 203, Frowy Fears (2073 dcluee GEET, DMV, FLWE, KRk, TUM, HYT, @il SC55 HATE, KBAL LIS RH AR UMLHR,
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Lackluster Revenue Performance

u The following ilustrates the Company's lackluster performance in revenugs generation over the last five years versus ifs peers

(8 in millicrs) Ravenue
FHamm Framu Fyama Fyan Fraina
Fraaed Frapia FYoois FY2014 FYa0is CAGR
Ethan Alan S0 svana s | 56T rhaE 2T
% Growllt 7.4 0.0% 245 1.1%
Home Fumnishing Peers
Restorstion Hardware 57728 $958.1 11830 $1.551.0 $1.867.4 24.7%
% Growllt 24.0% 24.5% 0.0% 20.4%
Eagsett Furnitura 2353 2532 20T 3 HOT i
% Growilt 7.6% 6.5% 19,75 B.0%
Willsrns-Sonama 3,504.2 37209 40429 43679 4 BT T.E%
% Growllt B.3% a7 8.5% 7%
Pler 1 Imparts 13965 1,533 1,704.9 1777 1.865.8 T.5%
% Growll 5.6% 11.2% 3.9% 55%
Hewarty Fumilre 5203 620.9 670.1 746.1 TEEA 5.5%
% Growdl 1% 7.9% 11.3% 30%
La-ZBoy 1.167.1 1,237 1,273.9 13573 1.425.4 4.7%
% Growih 28% 4% 5% 0%
[verage % Growth B.6% 1A% 13.2% 78% 8.9

Fowre: Blsombarg
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EBITDA Follows Revenue

= As can be seen, lagging revenue growth transiates into lagaing EBITDA growth

(& in milions) o G
Fraina Fyam EYzma Yy Freamar
Fvaoit Fvaniz FY2013 Fraiid FYams CAGR
Ethan Allen §51.3 704 3EE 022 5858 13.5%
o Gromth F0EH 23 3 L] -E B
Hofive Furnishing Pears
Resloralion Hardwere 318 1.3 a6 (1) F150.1 (1) F225.0 {1} B3.1%
H G B2 EN a7 6% 55 4% 40.5%
Bassalt Fumiture 1.3 14 N6 6.5 k4 0T
% Groalin -1 4% 854,53 4235 355%
Wiliams-Senoma 4829 5185 SE0.6 E0aE B57.1 7.6%
H Growth ek 6.8 5095 EE%
Fier 1 impans 127.4 1716 235 2213 17E.Q a.7%
¥ Gromih 34.5% 35.9% -5.2% -18.8%
Hanarty Fumnitura 241 a4 428 a4 T08 {2 8%
% Groali -2.9% 8293 T TH -5.3%
LanZ-Bary 55.2 T3z 5.4 7.3 1251 2T
% Growth FEEH 27.6H 25.6% %
|Alarage % Growih 24.5% 184.2% .7 12.7% F0.4%|

Sowwca: Blsombang

1) Adjusted dor slock-basad compensalion axpense bagnning fiscal yesr of IPD

{2} Adjusted for pensan setllernent expense
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Revenue Growth Lagging Peers

u Ethan Allen has faltered after the “Greal Recession” and has fallen dramatically behind the average of ils peers over the last
several yaars in lerms of the key retailing operational metric of year-lo-year rewanue growth

Yr-to-Yr Revenue Growth

14.0%
12000 -+
1005
806 HETH
6066 Iﬂ\n!l'asﬂ"
4.0%
2.0
Q.08

FY11/13 Fri13ti3 P31 FY14/15
-2.0%

| Note: The averages denofed in the abowe graph refers to the average of the annual revenue growth of the

Company's home furnishing peers: Basset Furniture, Haverty Furniture, La-Z-Boy, Pier 1, Resloration Hardware,
and Williams-Sonama.

Souee: Qlpambarg
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Revenue: Disappointing Long-Term Trends

m Ethan Allen has wilnessed compound annual revenee growlh far below ts peers over the st five years

S-Year Revenue CAGR

Ano

5.0

ESTE

15,00

o

e EE R

oo H u
ETH (131 BSET WS iR HT LEn

n The following chart graphically illustrates how so many years of poor revenue performance rasults in effective
stagnation, as Ethan Allen’s revanue increased a mere 11% in aggragate over the last five years

5-¥r Revenue Increase in Aggregate
p LR
180 1P
A0 AN
RLUIEEY
B00%
EOO%

A0a%
G HEmw=
Qo [ |

FTH R HSET ] PIR T LER

Sowrca: Biombarg
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Insignificant Online Presence

= Ethan Allen has faibed in its ability o generale e-commeree revenue and has an insignificant online presence

% of Online and Direct Revenue
E0%
0%
40%
0%
0%
0%
0% —
Ethan Allen Resioration Hargware  Wilams-Sonema

» Mare and more consumers are purchasing products on the infermet and the great success that other cempanies have
withessed online is one explanation as to why Ethan Allen has struggled to grow revenue [“Restoration Hardware (8H) and
Walliams Sanoma (WSM) are respansiile for all the growith in the mid-high end furnituredaccessory calegory” — Gabelli &
Company, March 25, 2015)

Source: SEC flings and analyst esimales. Rastaradion Hardware's 10-K notes that in Fiscal 2014, sales from produsts originaling in ils stares
ard its direct busingss sach represanted 50% of net revenus, while Willams-Senoma's 10-K indicates thal e-commearce nat revenue was 50 5%
af toial net revenue in Fiscal 2014, Ethan Alen's p-commerce mvanue is estimasd at betwesn 2% (Barngion Research, 8014) and 5%
(Momura, 7HE14),
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The Importance of Online Revenue

» The impertance of anline revenue is arliculated in the following passage, which projects that 5095 of all retail sales will take place
anling in the not-toc-distant fulure

“The store is far from dead, but for most retailers, it's gasping. While the majority of
retail sales still occur at the physical store, online transactions are escalating, with
purchases made wvia mobile, tablets, desklops and other connected devices
profacted to increase by 60% to §125 biflion annually by 2018, according lo a
recent report by Juniper Research’. Al this rate, the retail industry soon will be a
world of 50:50. Fifty percent of retail sales taking place online, while the other half =
a very significant reduction = will derive from brick-and-mortar.

Sound implausible? While many lake solace in reports which show on-line
commerce under 10% of revenues, these reports include behemoth Wal-Marl, and
may be presenting a misrepresentation of the reality of the escalalion-particulany
for specialty stores, brands and chain stores, 50:50 will happen. And retail CEQ’s
and their Boards must take note and actions on the dynamic shift, as this mix of
revenue, changes the entire economic model of refail permanently. This is
something much bigger than omni-channel.”

“Digital Disruption: How o Survive in a World of 50:50" by The O Alliance, 101615

1] *Juniper. Maobile and Oning Trangactions 1o Reach S125 ilion by 2018 in BizTechReponts, 820115
.
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A Tale of Two Retailers

» Restoralion Hardware's revenue five years ago was nol materially different fram Elhan Allen and has subseguently grown
revanue dramatically

A Tale of Two Retailers

2,000
S1,800 6
S1,800.0

£1,400.0 -
12000 -
i 1,00 L
& 50000 e
0RO LT
F400.0
2000 - .

=a
FY10/11 FY11MZ FY12M13 Fy13itd FY14ME
Flucsl Yoar

= Fesloration Hardware expenenced the same “Greal Recession” as Ethan Allen, yel was able to reinvent itself and re-
position the Company for merchandising success. The following article from Seplember of 2010, entitled “Restaration
Hardware relnvents lisell” discusses the path that Restoration Hardware embarked upan:

Miche refafler Restaratiar Hardvare i3 lapnching a fall callectian & its redesigred “galens” shoms

“Wie've dastraved tha previos ierarion of sorselves, cleanng the way (o axpess sur brand i a pevar-before-seen fasihion * says
Gary Frigdman, shaimman and co-chiaf grecotve oficer A statement about e relaonch i i S6-page direet mail piace that wan!
ut in late Auguest and is also on the company's redesigned Web site, wivich proclaims the retaier 1o be Sreinveried, remodeled
rehom *

Frindman cails the galeny sfares S complate seconcepiralization of the shapping expedencs and an anfid expression of bome
Surnishings in @ galery sefing ™ for “ar anfirely mow” Besforation Hardwae

“Restaration Hardware Reinvents llsell by Tanya Ireen n MediaPostMews, 810010
Sawrce: Bloombeg
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2015 Commentary

w Mate the following 2013 commentary regarding Restoration Hardware, which provides context for the dramatic revenue growih
enjoyed by the company fallowing its 2010 reinvention discussed on the previous page

“It's hard to believe thal Restoration Hardware once was a typical mall retailer with neany 100 stores. Affer
exiting most of s ordinary chain store formals and fofally “white boarding” @ re-entry stralegy. the refiranded
RH reinfroduced itselfl in 202 as & luxury home fumishings company. Today the high-end retaler and
“disrupiive brand” showcases ifs upscale, curated seleclions in revolufionary stand-alone galienes, including &
farmer Museurn af Natural Histony Hisforie Post Office and offier artistic venwes, RH's infriguing Souwce
Eooks, which replaced ifs monfhly catalogs, and the brand's website serve as virfual extensions and compeliing
circuar fours of RH bfestyile interiors,

The stategy proved successful From an wncerain future n 2008, RH net revenues in 102015 alone
experienced double-digif growth to 5422 4 milfan. These results "excosded our outook and inoreased 15% an
top of 2 22% incraase last year,” said Gary Friadman, RH Chairman and CEC, in a recent financial statement.V
Overall resulis furfher demonsfrated “the disrupiive nafure of the RH brand and fhe powsr of aur mutti-channs!
business model” AHs soamiess intagrafion of stores, digial and Sowrcs Hooks creates o folaly wunigus
business mods! - one almost equaily divided batwesn the three.

The stores both nspire and astamsh. Customers are encouraged fo “showroam,” fake phalos of inspirakions
and fast the ssating on a down-filled sofa. Highly-trained sfalf decarators and designers mimilly deplay towch
socroen tabisfs fo &id purchase decisions, fusfale room layouls and check imeenfory Jn the disinbution canfer
and timing of spacial orders from suppliers. The entire supply chain and the stores are nferconnecled. Thera is
no channal fara — only Restoration Hardwars — with raliung varila abool i

“Digital Disruption: How to Survive in a Warld of 50507 by The O Alliance, 10/8/15

11) Resloraton Hardweare's 10 Fracal 2015 eamings release
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Analyst Commentary

» The conclusion amongs! the anabylical community supports our belief that the Company's stale and complacent approach 1o
merchandising is responsible for Ethan Allen's poor sales performance (emphasis added in Lhe following commentary)

“Ethan Allen has been siow fo change, in our vienw: The home furmishings industry is very compefifive and many of Ethan
Allan’s pesrs have improved their product assortment and have significanfly reduced delivery fimes by camying in-stock
product” — Barrington Research, June 2, 2014
“The campany really haso't paricipated in holiday gift glvng purchases given its merchandise s, I the past, it has
missed sales opportunities due fa fack of gift fype merchandise, allowing competifors tke Paltery Barm (WSM. MO Rale)
and Crale and Barrel lo take share” — Barrington Research, June 2, 2014

“Ethan Allen has arguably been caught flat-foofed versus changing consumer purchasing fendsncies” - Gabelli &
Company, June 9, 2014

*The higher and consumer Is doing refativaly well yat Ethan Alfen has grown its ravenues only 2% In total over the last
two years and most of thal increase is simply due fo owning more refail distribufion versus real growih” — Stifel, Juby 24,
2014

‘Restaration Mardwars (RH) and Williams Sonoma (WSM) are responsible for all the grovelhin the mid-high end
furmituredzecessory category” — Gabelli & Company, March 25, 2015

“We ars less certain whather [Ethan Allen's] store locations, image/brand, and marketing can attract a sufficient
number of new customers, particulany the millennials” — Stifel, September 18, 2015

SETH is fn a difficult competitive envirsnment, with Restoration Hardware and Willams-Senoma driving all the growth
iy e imid-high price segment” - Gabell & Company, September 17, 2015

A,
R R0 T | | — N p—
'0':':49‘! camTLERIO0 INVEETMENTE

® | ey Cafions Do




Analyst Commentary (cont'd)

“Ethan Allen i1z sal to delver & 4% consecutive guarter of weak sales despite the benefit of strong retal and wholesaks
bacldogs heading info the quarter’ — Dougherty & Company, October 20, 2015

“ETHS resulls have bean valaiie in recant quarters, and the Campany has postad anly modest sales growth in the past
three years™ — KeyBanc, Octoher 27, 2015

“We are reiterating our helief that the companys soft whiten sales results were largely specific to Ethan Aller.. We remain
aptimistic on the Homa Furmishings enviranment, and continue fo expact strong 30 results from BRH and WSM" - Nomura,
Oclober 27, 2015

“Finareing offers have profferated, and yel sales growth has been refatively sluggish_ . \We hink the largest culprit is
Restoration Hardware. This company has caplurad ifie high end consumer's allention wilh ifs disting! styls, ifs grandiose
slores, and its omni-channe! prowess”— Stifel, October 28, 2015

“A primary reason far the company's iagging grawih is the relatively low level of e.commerce penetration, estimated fo

De just 2% to 5% of sales.. We view ths a3 (he largest cpportuniy for the company LT but male thal the company still
does not have a senjor executive dedicated to running the platform” = Dougherty & Company, October 28, 2015
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Diversion of Focus

w Ethan Allen manufactures T0% of the fumiture it sells in its wholly-cwned North American manufacturing plants
m Ethan Allen estimates that its manufacturning plants are currently operating at enly 71% capacity

» Restoration Hardware, and fe a very large degree, Wiliams-Sonoma, rely on third-party cantract manufacturing, allowing them
to fecus their efforts on generating revenue

During fiscal 2014 we did not own or operate any manufacturing
facilities, instead we contracted with third-party vendors for the
manufacture of our merchandise.”

Restoration Hardware 10-K for the fiscal year ended 1/3115

“We basically contract manufacture the vast amount of what we
sefl.”

Talaphenic conversation with Investor Relations at Williams-Sonoma, 101215

= We believa the approach that Ethan Allen is faking runs counter to tha prevailing retailing trands that stress the nead to simplify
and focus one's talent. resources, and capital an providing a customer-centric retailing experience
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Perplexing Decision

® The following illustrates the lower EBITDAR margin realized by Ethan Allen warsus its two often-cited retailing compatitors that rely on

out-sourcing
Rent EBTDAR
Rewvenue EBITDA Expense EBITDAR fargin
Ethan Allen ET54.6 5BO.8 5283 F117.9 15.6%
Willams-Sanama 48857 6571 2229 Ba0.0 18.7%
Restoralion Hardware 1.567.4 2250 E3.6 BB 18.5%
ot B 1764

m Aside frem |Be frend towards competior reliance e culsourced produets, we are perplexed by Faroog Kathwarl's refusal e unlock the
value assosiated with its manufaciuring facilities

m [l the Company has consclously decided to confinue manufacheing 70% of the furniture |t selis, then by definiben Ethan Allen s
aignaling that it intends to continue operating ks mamudaciuning facilities,  There s an aclive markel of real estale financng sources
willing to ascribe value to operational industrial assets

m On Seplember 28, 2045, the Company announced that i is spending $15 millon to expand its manufacturing operatiens in Mexico by
building & 300,000 square foot facility adecent to its existing 280,000 square foot fackly and has invested another 55 milion on
improvements to its Marth Carolina manufzcturing facilities. This iz clear evidence of the Company's Intent to continue operating
Ita manufacturing facllities. At minimum, then, we believe the Company should assess options that might unlock the value
assoclated with these assets

Source. Bloambery and SEC Fiings. Restaraton Hardware adusted far siock-nased campensation aspanse. Rant Experse i
e and cortrgent fenl kess subbeass inooe,

SANDEL L m

Y camTienian imvecTMERTE

= | Eaily (om0 Rel Cupicss &



Real Estate Portfolio

= Ethan Allen has a vasl porlfolio of real estate assets encompassing retail, industrial, corporate, and hotel properties

= 70 pwned retail stores
* 53 wholly-owmed refail stores
» 17 gwned retail stores subject to land leases
* Corporate Headquarters — 144 000 square feet, 18.0 acres of land
= Ethan Allen Hotel and Conference Center — 200 rooms, 5.4 acres of land

= Eight manufacturing facilities:

# Four case goods plants — 1,731,000 square fest
# Thrae upholstery furniture plants — 981,000 square feat
#» One home accassory plant — 285 000 square feet

= Twao national distribution and fulfilmant centers — 883,000 square fast

Sowee: SEC Fiings
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Real Estate - Retail

» Ethan Allen has several formats for ils retail slores ar design cenlers

Classic Design Lifestyle Design

MNeoclassical Design

A" castienion nveETmANTS
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Real Estate - Corporate

m The Ethan Allen Corporate Headguaners is a 144,000 square feet building that sits on 18.0 acres of land

L
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Real Estate - Hotel

u The Ethan Allen Holel and Conference Center has 200 rooms and cocuples 5.4 acres of land
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Real Estate - Industrial

u The Company awns eighl manufaciuring facilities cccupying almost 3 milian sguare feet of industrial space, as well as two
distribution and fulfilment ceners
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Unrecognized Real Estate Value

u The following waluation was summarnzed based on estimates from an analysis conducted by CBRE, Inc. (CBRE is a global

commercial real estate services firm with 372 offices in 44 countries thal advisad on approximataky %285 billion of real astate
transactions in 2014).

Value of Real Estate (Summary Tahble}

{3 in millians) alua Average
Low High Value

Retail Stores (Owned) 2211 28610 32510
Retail Stores (Ground-Leased) (ntermal Estimate) 333 6T 350
Corporate Headguaners 288 369 328
Hotel and Corference Center 147 176 181
Industrial Assets 96.6 130.0 113.3

[Total §448.2 |
Market Value 3TTES

[%a of Market Value 55%|

= The average value of the many properties that comprise Ethan Allen's wast real estate holdings is close to 3450 million,
almost 80% of the Company's entire market value

Sowrce: Blaomberg, CERE, Ine aralysis and infermal psfiimales

AL,

FRNCOEL L s—

YA
TaAWA Caezienion imveETMENTE
R

= | ey Cafions Do




Unconvincing Excuses

Faroog Kathwan's uses the same spacious arguiment for refusing ta monetize the Company's vast real estate assets that we
have heard CEOs seak refuge in before, namely his belief that the Company's pursuit of a sale-leaseback or other form of
real estate monetization would “limit its flexdbiliby™

Wi believe his claimed concern regarding “flexdbility” is misplaced, as he has stated that he will borrow through the
incurrence of debt using real estate as collateral, which woulkd subject Ethan Allen fo many restrictions that are standard in
any debl agreement. \We are particularly cencerned by the Company's intent to use proceeds frem the incurrence of this
debl for the payment of a special dividend

The Company also has the ability 1o pursue the monetization of sakact retail properties without concarns regarding “flexibility,”
as a comprehansive analysis of all retail stores could be made to determine the bast stores for sale-leaseback versus thoss

better suited for cutright disposition and relocation

Anoiher seeming excuse Mr Kathwar makes when refusing to explore creative methods of unlocking value from the
Company's real estate is hiz belief that such methads would “restrict its continuing strategic repositioning of its retail
faotprint’ without apparent consideration for other properbes. As menticned above, and as s clear from the valuation
analysis on the previous page, there i significant value associated with the Company's non-retail assets that we do nat
belizve is being reflectad in the stock price

What strategic value is associated with owning and operating & 200-room hotel?

Farn SEANOEL L m—
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Non-Retail Real Estate - Bob Evans Case Study (a process to valuae creation now underway)

= Our histary as one of the largest investors in Bob Evans Farmes, Inc. i an illustratve example of the value that can be extracted from a
company's non-retail real estate properies

TBHob =vas=

i R o= o

While Bob Evans was primarily known &3 a restaurant chain with vast real estate holdings, including outright ownership (both land and
building) of 480 restaurants, it also owned ils corperate headyuariers, consisling of a 138K square foot main office building sifling cna
40 gore corporale campas, a5 well as several wholly-owned manufaciuring facilities associaled wilh its BEF Foods division

Wil hawd pubicly called on Bob Evans fo unlock (he vakes of #5 vast real eslale holdings and on May 28, 2015, Bob Evans announced
that it had redained CERE to pursue the monebzation of s corporate headquarters and two of its food manefacheing facities

On September 1, 2015, Bob Evans announced that o saledeaseback of s headguarters and select industial propedies would result in
net proceeds of 325 million to 590 million

Eazed on the values delinestad previousty, Ethan Allen may be able to scoess wp to $162.2 m#on from monetizing its non-retail real
astate, which is over 20% of the Company’s market value:

Awerage
Men-Retal Real Estabe (ShV) Value
Corparate Headgquarters 326
Hotel and Conference Cantar 181
Industris! Assets 1133

Tatal
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Inefficient Balance Sheet

w For years, Ethan Allen has been operating with what we belizve is a highly-inefficient balance sheet, with recant net
leverage actually nagative

Fy2011 FEY2012 F¥2013 FEy2014 FY2015

Tatal Debt $1650  §1545  $131.3  $130.9 3776
Liss: Cash and Equivakents @1.4) B5.7 86.1] (1273 8.4
Net Deht $73.6 FB5.8 $43.2 526 (50.8)
EBMTDA 5539 3704 5363 922 3898
Net DebtEBMDA 14 09 05 0.0 (0.0}

Source: Bloomberg

= On Septemper 2. 2015, Elhan Allen ansounced thal it intends o raise up to $250 millien of leng-1errn debl financing. (We are
in fact freutied that the Company's planned usage of the proceeds denved frem such financing may include the payment of a
gpestal dividend)

We nabe that the Cormpany’s ackons took place only after the public release of our August 14 latter 1o Faroog Fathwar,
where we afated: “Along with the trapped capifal assoclated with the Company's exlensive real estele holdings 18 the
Company's highly-inefficient balance sheet  That the Company cantinues 1o operate with net leverage below zers whils
Etan Allen's stock trades at & price below where it was 10 years ago reflects an astonishingly unsophisticated fiscal policy
1hat we believe @ at odds with the fundamental precepts of modern corporate finance, & policy which is even mare troubling
when ane conskders that prevailing interest rates remein close to historical lows.”

By trying to issue debt now, after several years of balance sheet inefficiency, and only after our public
commentary, the Board is being reactive MOT proactive
VAR SFAMICIEL L m—
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A Stale Board — Before our Active Engagement

= The Ethan Allen Board of Directors {the “Board") consisted of many long-tenured Directors befare our active engagement
with tha Company, wilh four Directors sarving for over 10 years, and three of these four Direclors serving for over 20 years

Year Tenure
Director Appointed Age (ears)
James B. Carlson (a) 2013 60 2
Clinton A. Clark 1988 T3 26
John J. Dacner, Jr, 2011 &7 4
Krisiin Gamble 1992 69 23
M. Farcog Katrwar 1988 71 27
James W. Schmotter (b) 2010 G5 i}
Frank G. Wisner 2001 T 14
Average 14.4 Years

n 5o many long-{enured Directors can |ead to a dangerous kel of complacency. Indead, the Board at Ethan Allan
had various options completely within its contrel to materially enhance sharaholder value and yet while the
Company's share price has languishad for yaars, the Board has failad to pursus thesa options

@) James B Carlson has baen a pannar of tha law firm Mayar Brown, LLP since 1588 \We highlight a historcal relatonship beteaen this law
firm and Ethan Aden

{B) Farapg Kathwari and his wife donated 51 milion 1o Westem Connectizet State University (WESU) in March of 2015, James W, Schmatter
was Prasident af WS for 11 wears, including at the time of this denatian, and is currently President Emeritus of WOSL,

Sowee, SEC Mumgs, eticke om Danbuy Mews-Tamas
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“Coincidental” Timing for Board Change

m It would seem that Ethan Allen “coincidentally” decided that it would add & new Board member shortly after our active engagement with
the Cormpany began in April of 2015, and decided to add another Board membsr sholy after we nominated our slete of candidates in

September of 2045
| New Board Member Dale Added
Domenick Esposito July 21, 2015
Tara Stacom September 29, 2015

m W belisve this is a cynical attempt to belatedly address the over-tenurad nature the Company's Board of Directors

m We have no confidence whatsoever that these members will be able to effectively serve as a counter-seight to the will of
Farooqg Kathwari. Az an example we cite the very recent five year (extendible to savan years) employment agreament granted fo 71-
year old CEQ Mr. Kathwari:

Az of Spplembar 28, 2005 e Company’s Compeazation Commilies approved and the independent members of the Company’s Soard of
Directors ratified, sobject o Sfoceholder approval of fhe incenfive componends af B 2075 amwal maeting, fhe ferms of the a ey amploymond
agvesmen. dated as of Ocfober 1, 2015 and efeciive as of July 1, 2015 belwean the Company and Me. Kalhwan (the "2075 Emplayment
Agreamend”). Pursaant fo e 2075 Emplaymnend Agresmend the Company agreed fo conhinges b employ Me Katheaed and Mre Kaibwan agreed fo
revrann as Chavenay, Presden! and Princips Execwtive Oifcer of Ife Company aod Ethan Aen Globa), inc, for a panied of aporocimalely five
years, with two aufomafic anesyear extensions cammenomng on esch of doly 7, 2027 and Jwy 7, 20227 (emphasis added] - Ethan Allen B-K
dated 101215

| Agaln, this s another example of the Board being reactive NOT proactive
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“Dead Hand" Entrenchment Provision

s The Company's Certificale of Incorporation has contained for 22 years a truly culrageous entrenchment device, known as a
“dead hand” provision.  This provigion, which is “Article Fifth” in the Cedtificate of Incorporation, can sbip tha rights of
shareholder-elected Directors fo approve business transactions if such Directors were elected following a2 shareholder
awning more than 5% of the Company's stock

Excerpis of this provision, which to our mind is an archaic and fruly indefensible governance palicy, are included below
(emphasis added):

[ oo Aa any aparoval of e Baard of Olmctors o stockhoiders, s satsfackion of any citer comdiions, reaunsd by the (aws of the State af Delewara ar any
affer provisicn of this Cemficale of incarparation in efec! at the e of e adopton or sethorzanon of a Busiiess ComBinstion, @ skl be required for the adaphan
or anffronzsdtion af 3 Business Cambination with an Intorosted Person tha e condifions set forth m each o the fodowimg parsgraphs 1, 2 ard 3 be folfited:

i Dismerested Diecles The Basinace Cambiiation shal have been spproved by o majarity of tiesciors who are Contawing Direclors and ae, with
regpact by auph Infeeshed Pevaon, Disinferaated Diaclars, eng

F  Fromy Stateeant 4 prosy salament b aceondansa with e requramenis of the Seouniies Exchange Aot of 1534 as amendad shall ba maiad ik tha
stackhaliars of the Comovafion for fine pupass af seloiing slackhalisr spproval of tha Busiiess Somivmalion and

3 Slockhaldar Vode. The Bus o2 sinal e by e amative vate of e Roldes af af teest 85 23 parcont of these of tha outsfanang
shares of stack generally arifind fo vala winch ane nod bonedicialy awned by sach Infereshed Fersan.

A "Corainig Dvecioy” means sop mdnber of W Board of Dieclors of the Coparation, whie sush persoe i & rember of e Board of Ofreclons, whe was (2] 2
meerner af for nouriinaded 0 Ié & mariber off the Bodrd of Dicectars on Agril 1, TORT o (0 was 8 rrevbinr af e Boand af Diretond pooy 1o fha s iHal e
Iifeveated Pevion Becana 8r inddresied Fargln, nd sy Successer of o Coninuing Durech while SUCT SUTTo8s07 15 4 Merbar OF e Soad of Durechive, who s
PRGOS ol OF alcTad 1o 5 oeeded M Cov I DIRecar by i majoniry of Continuing Direcrors,

An e " is ANy persan whi, as of e recovd dabe fr the dafsrminanan of steckholfars annbled to nodce of & aropasen Besingss Camboaton and lo
ware Sharean oF corse Mermafe, ar as of the dabe of ary soch wle o consend, erimmedataly pnar fe the consimmabian of fe Busioess Somivnalion, bamedichally
owns, direcily orindirectly, § percent or more of the oudstanding shares of stock genaraly aniien i v

A Busness Combination shall be desmed io be o “Bosiness Combianan with an retarested Parson ™ 1§ dhe cass of a Busosss Comivmation desenbed @ cluse ()
or fal Of M subperagraph, 7 & & rensachion with & (iferesied Parsen o anp of ifs affiales orassociates o 8 transsciion with ancther person which is caused
By ar Imterested Person crany of 13 afiabes o ssscetles an i1 02 9 Daneastion geseabed i clauss [0 or v} of e subpaagreph
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“Dead Hand" Entrenchment Provision (cont'd)

The Company's ‘dead hand” provision alflows Faroog Kathwari and the cwrent Directors who ware present on April 1. 1933, and only
subsequant Dinectors that they themzetves approved, to enfrench themszalves in @ manner that gives them effective contral over many
types of buziness fransactions, inciuding a sale of the Compary

Taken to its logical extreme, even if every single shareholder wanted the Company 0 engage in any number of business transactions,
only Farocog Kathwar, along with certain long-standing Board members and their chosen colleagues, would hawve the suthonty to
approve any transaction resulting from actions taken or “caused” by & sharehodder owning more than 5% of the Company

This provision serses to undemine the most basic right of sharsholders, namely the right to ke reprezented by directors thet ars

empowered by and accountable to the sharsholders. Only due to our effarts s the Company taking steps o address this (ssus, 22
wears after the fact

The Wall Street Journal fairly characterizes Elhan Alen's dead hand provision as “archaic” in its article entilled “When Archalc Takeover
Defenses Gel in the Way®

“..Dead hand SrOuSions Wens SOMaTn Ut 20ieon pie ficugh mosr of i 19608, Polesn pils elfecively prevenn & hostie takecser or e
secumalation of & Ismps Mook of sfock. The dead and provieion preveniad the piis Tom being eliminated by decfons elscisd in & proxy
fight.

Thay want out of fashon in 1998 after the Delawans Suprems Court aed Ihat they were Mags! i poleon iz, Bul hare 13 20me IEnguage
ur Mg decision thel rught oive bope fo the veldly of desd hends. ke Elfan Alens, el era i a company's chamar. Fokzon piis are
CORLACEs S ower on Ue comporss merarchy of (mpormancs tran charmars. S1 even i here could be 8 technicsl fegal agumant of
velNdily. dasd hands foel dated sad mat parhowardy Asipfiy.

Mo Ethan Allen iz feced with aithar defending fus 20-vass-old provision, whieh probabdye wen't do t any good w1 a prosy fight sad could
loga i voles, or sEking sherelolters to vots ko ramovs 1 It slready removed & dead hand provision from a credit sgreenant after
Sandell sufaced. Evan if maragsmernt suppors the mmove! of e dasd hend sisusa from the charar af the meaning st wivch Saadsi s
tring o raplace & majarly of ha board, it wit arobabiy have ths affect of emphesizing the 1EsUe to sharshokders. Sharshalders could
failrdy ask why the company got around fe corporaie housekeaping enly after Sandell appeared. " {emphasis added)

Dealpalitic: “When Archaic Takeover Defenses Get in the Way™ by Ranald Barusch, The Wall Streat Joarnal, 100015
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Oblivious to a Stunning Degree

m The Company's credit agreement had another “dead hand” pravision which was remowed only after our public outery

m Faroon Kathwari's stated commentary illuslrates how even he, the Chairman of the Company {and CEO and President), and

presumably the rest of the Board, did not know the difference between what was in the credit agreemeant and what was in the
Ceriificate of Inconporation, even after we raised the issue
“Kathy

The Danbury Mews-Times, SM6/M15

‘Also, we were able to have our credit facllity lenders modify & previous costamary stipulation that with a changs
af control the lenders could potenfialy ask for payments foar any culstanding loans under the facilify, the so cailed

“dead hand” provison. | wasn't aware of all of these things, but | calied the bank, | said, “change i~ and they
made the amendment the same day.” (emphasis added)

Faroog Kathwari — Transcript from Invester Cenfereance, 91515

» The Delaware Chancery Court, in ruling on proxy puts, a very close analeg to a “dead hand” provision, imparts authorifative
wisdam that all Boards of Directors should heed

‘Halck for tus pan, stresses that Jordan could not recail any discussion abaut whelher fo include the Proxy FPuf i
tive compary's notes and admilied that the company denves no benafil from them. This testimony implies that the
board gave litfle or no consideration fo the adoption of the Proxy Pul Bud, boards have a duty fo their
stockholders fo pay very close affenfion fo provisions that affect the stockholder franchise, such as Proxy

Puts. This cowt mada this duly expliail in Amyiin.” (emphasis added)

[Kallick v. SandRidge Energy, Inc., 63 A.3d 242, 267 (Del. Ch. 2013))
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An “Imperial” CEO with No Known Plans for Succession

= We believe Farcog Kathwar is the protatypical Imperial CEQ, as he serves not only as CEQ, but also as Chairman and
President

= This type of arrangement creates an inherent conflict of interest, leads to a reduction in managerment accountability, and
lessens the independence and abjectvity of the enfire Board

L % I more TroLic d 1=_L| 1 o a3 (€ 2 0 ran 3 13 fEars A5
not made known any succession plans, We believe that Faroog Kathwari's vise-like grip on all aspects of the executive
suite poses & risk that the Board of Directors has ssemingly failed to address, Furthermore, it s incomprehensible that
h CEn ranted him a new em men nt with a five r term, extendible to n

w Both the SEC as well a3 some of the lzading governance authorifizs have stressed CEQ succsssion planning as possibly the
most impartant responsibifity of a company's board of directors

“One of the boart's key funclions is fo provide for succession planning so thel the company i@ mof adversaly
affected doe (0 8 vacancy i Badershyg, Recenl erenls Have widersconed e impatance of s board funehsn i e
pavemanss of the copomation.  We now recognize that CEQ svcesssion planiing rmises a sgnificent palicy iesue
regQERing the gOVEMENce of e corponslbon [hal tanscends the day-le-day business mattsr of managing U
wivklorea, " (emphests edded)
-- Diwigion of Cofporation Finance, Seturtes snd Exchange Commission, S18H Legsl Bulletn Mo 14E.
Celobar 27, 2004

SCED Sucossson Flanmng. The doard should spove and maviain 8 delaied CEO succassivr pan sad prhlicly
Neclose lhe essential fsalwes (v the groxy sfetenrant. An ktegral facs! of managemsnt suscession pamning nvoives
coNaborsiion belwesn the board and the cumsal chisd sxacutive o develng e fesf generation of Isacsrs from willin
the company's renke  Boends Mherefora showa. (1) make sure that bosed fesdsrship development programs s in
place ganaraly; snd (2] carefully fdeniify muiltiple canaldates for the CEQ rofe specifically, wall before ihe
position needs io be filed.” {amphasls added)

-- Couwncil of instiutiona! Imesiors. Folizies on Corporate Governance, Updated Aprd 1, 2015

We believe the Board has failed in perhaps its most critical role of ensuring management continuity
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Damning Commentary

“We run it like a private company”

-- Faroog Kathwari

Detober 5, 2015 cenference call with Farooq Kathwari, Corey \Whitely, Tom Sandell and
Richard Mansouri
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avavy SPRMNIOCOEL L s
'0':':49‘! camTLERIO0 INVEETMENTE

= | iy CaoRa: 0 el Cupca &



Action Plan

» W beligve aur neminees should embrace an aclion plan plan thal contemplates change acrass three key areas - Retailing,
Finance and Governance

Retailing

= Increase revenue through re-branding efforts and the pursuit of
enhanced on-line and alternative sales channel initiatives, select
pricing changes, product offering enhancement and strategic
market expansion

Finance

» Unlock trapped capital in both retail and non-retail real estate
assets; Pursue and maintain optimized capital structure

Governance

» Modernize governance practices; Ensure appropriate
management succession plans

A" castienion nveETmANTS
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Retailing: Re-Branding Opportunities

u We belleve that the Ethan Allen brand name has greal resonance with consumers, yel existing management has falled to
capitalize on the mullivarate cpportunities that exist 1o derive value from the brand equity asseciated with the Company's
iconic name. As such, we believe the Company should:

= Take the “core DNAT of the Ethan Allen brand name and enhance its image to become 2 more aspirational brand. One way
iz to accentuate the high quality of the Company's product offerings

Al

Bring in celebrated design talent and produce limited collections associated with select designess (by analogy, H&M
collaborated with Karl Lagerfeld and Target developed a Missonl collection; Ethan Allen could da the same with renowned
artisan dasgnars)

= Lewarage the best of new design collections o elevate and expand the brand info areas adjacent fo home design

Y

Fursua brandad opportunities with select hospitality chains, offering them the opportunity to market premium suites with
Ethan Allen furniture

Al

People will pay more, semetimes substantially mere, if the quality of merchandise is high and It is perceived to be exclusive
ar of imited supply

o am intimately familiar with Ethan Allsn and belisve in the great pofenlial inherant in the Company's jconic brand name. [ |
frave over 30 years expenence i relal and spent e last ive pears a5 Prosident of ABC Carpel & Home oversgeing &
remarkabie fumaround i ifs proffability and sales. | ses numarous opporumiiss o elsvate the Ethan Allen brand name and
bring about a muech more modem appreach lo business including an expansion of the Company's on-ling capabiliies and
marnty ather intiatives lo dove increased revenue. If slacted, ! lsak forward lo woding with the entire Board o implerrant an
aefion plan dasigrad o ra-postion Efan Allen for madem relevance.”

- Ken Pilot, Director Nominea
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Retailing: Driving Increased Revenue

= W beleve there may be several near-lerm opportunities for the Company 1o pursue In order 1o diive Increased revenue and

associated EBITDA. Mote that this analysis doas not includa any longer-term revenue potential from re-branding
opportunities, which as discussed may be significant

Oppertunity Benefit! Risk Overview
Financial
. Opportunity L] Risk Overview
High i = {EBI e i
Financial i . EMM)
1 ¥
it : Pricing + Can test pricing changes before
' broad roll-owt — limited customer rigk
. : Pricing 44 _ .
n H + Some costin defining and
Te : impleman cing Epproach
_Expansion | _®Sales Channels Tiplenent et
3 Sales +  Podenfial signdficant imeestment nesds
' Chatiia 58 1o integrate f optimize channels
H (inferre, mohile, catalog ! priet, eic)
MR | | - Exposure to long-term (ease
Lo Expansion! Store 312 p. e
Financial . Expansion + Capital needs to open new siore
H
Benefit » Costs associated with new product
Offering &3 developmend
High Risk Lew Risk Expansion + Can test scross channels before
| bread relleul invesimeanls
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Retailing: Driving Increased Revenue

m There would appear o be many opporiunifies or levers lo increase revenue

Financial
Opportunity [ Value | Opportunity ($MM)
PRo L t.-vt:r (% of FY2015) Comments
Revenue EBITDA
Pricl F44 544 = Based on capturing 10% of pricing differential as
ricing (6% (485 compared to Restoration Hardware
= Based on 15% revenues from direct channels -
576 59 10% abowe current rate
Broaden Sales Channels
(10%) (106} + Opporunities to integrate channels and streamine
MEE5a0Es to farget customers
. 100 512 5 : T
Store Expansion (13%) {13%) Based on opening 25 new stores in priority states
= Based on capturing 10% of average product-based

bicket walue differential of the Company as

Offering Expansion iﬁ: 393{} compared to Restoration Hardware
%) (%) = May be understated, depending on affenng

enhancements
Totals $250 568
{Growth from 2015) {33%,) (TB2%)

Source: Bloamberg
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Retailing: Pricing and Offering Expansion

Offering Expansion Opportunity Summary

Pricing Opportunity Summary

ermasarcen | FROH .
Awerage Purchase Value 51,700" | 33.700° ot Price Differential 16
80" Percentile Price Differential Ratio * 1.0 1.5 2015 Revenue [EMM) 3755
Price Normalized Purchase Value s1.700 | szadz | Adjusted Revenue With Price | o, o0
b Differential {SMM)
Purchasa Value Differential - Increase 4z .,
in Produet Purchases ., Revenue Increase (MM} 3438
% Captured {estimated) 10% ".‘ W Captured [estimatod) 10%
Additional Revenue per Purchase 564 “‘ Revenue & EBITDA $44
“| Increase ($MM) Captured*
# of Purchases in 2015 443 882
“Eanefils oo enbanced picing siiategy @ &l margin

Incramental Reverue (SMM) $26.5
2015 EBITDA a2 % of Revenue 11.8% (1) Etnan Allen Aversge Purchass Value fram 0315 Earnings Cali

421 Rasteration Hardwarne dverage Purchese Walis from RH Calitamia Raal
EBITDA Contribution (SMM) 534 Estate DevE cpment Revew — quots fam CECH (Gary Frigcman), (et 2013

= Ay, B0 Percantiie Price — price Inwhich 30% of SHUs is lowar; waightad by # of SKUS: comparison only i catagones inwhich

Ethan Aban gnd compabian over s

Source Bloamberg. Company 10K ETH Q3115 Eanings Call R Cabfvis Real Exlale Davalaament Ravian
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Retailing: Broaden Sales Channels

n We balieve Restoration Hardware is an ideal benchmark for its success in integrating and generating revenuss
across channels, its strategic use of data, targeted and consistant messaging, and consistent brand exparience

Direct Channel Opportunity

FY¥ 2015 Revenues (SMM) 5755
Direct Channel Cpportunity 15%
(as % of Tatal Revenue)

Current Direct Revenue (as % 5%
of Total Revenug)

Additional Revenues” (SMM) §76
2015 EBITDA a5 % of

Revenue 11.89%
EEBITDA Contribution [$MM) $9.0

‘Every 5% addtiona Direct Channel revenue yels SIEUM in
respenue 5 5400 I EITDA,

Panls: Recem dats from inkemet Reteller stawing fal ssery 51

i on-lne infusnoss 55 of in-store e et il
carnbalzaian

Sowvce: Blaembang Sompany Repos: Fumifons Todsy

ETHAMN ALLEN

RH

+ Redaunched 2015
= bdividue! product focus

+ Gensistent branoing & styls <ldzstie
setings

Il « Furcticral | ransactional feel ~ Integrabed with ather channak.
i
+ Greling bk = THE MAUSE e
* Mo corparale medile apo o Laurched in 2071 - browese and
Mohils « Lacal apps avalals — Tampa Buithise produdt lingd
Eay & amherst + Gonsistent branoing & shyle
= Recantly kunched MLISES — = Focus on sounce books (produst
28D “book” highlighting Ak} - CONEEENT brandng sTde
e tamiure - GG sounce boaks - 1,744 pages
Print 9 + g‘jﬂunif‘iy_";s;uflm&d"ﬂ mail= | Organized by Tlestyla” v product
! it + Increased page cour - graater
+ 10 product calslogs — praduct agsoriment camelaling 1o increass
bawad. 412 pages toaal =l acrass Al chanrets
= Dioes not appear 1o be area af + Part of mulli.charnel aocess
Phona ?1'5- it esen menbcned m 10 | g, of evenue ihreugh phone onders
Dirgct 1o * Frcws en suppan farin-house + Active direst sales o independan]
Deslgners & | destrers—in slores andsendce | desnens and businessss (4.
Businessas =TT hospialty, eiice)
+ Dioes not appesr (o be ares of + Gonsistent arayses o assess rerds
significant focus [ouying behawiors
Use of Data + Usad bo batier targat markating

campalgns, prameiicns and tasl
produst, markaling, e300 idkas
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Retailing: Store Expansion

£ Aotmg HH Inooma 353 Pedian | Imitial Wiaw -
i - Inci Starg
el
4% \ Hh Potantial’
o ]" H " s ?
5 300 nitial IL 5574 40 B4 11
H = Pty ® 5T Wh SRl 20 7.5 ]
o 2004 seeondPrioriy ¥ P $53.2 a4 24 B
3 Plarvierwy far pechely e ] 554.9 3 7.3 i
& high HHI
Mo s740 27 1.2 1
= [=3 5619 133 116 i
; oty W, 56‘1‘_3 54 17.5 £ .'.wg&en!itu
5 SiHwsan HH 5665 £l 17.3 = fwg Density]
a (55 5692 33 128 = Ao, Dty
50 Rt o7 SAmAY pOIMBBINLE OE 5597 > 143 = A Density)
) B40K £50K SH0K STOK SE60K L8 700 £ 184 |- dwg Density
[ ] 7 116 |s awg Density
Housebodd Income (HHI} US Avg $53.6 231 245 10.7 Total: 51

R —

Faaies: Total Store Potential in Priority States 51 Stores
i ;arauemsmwn&&lhun Allen, 5 E . T3 : e
aesat, Restoralion Herdware, Haverty : res - to reach curren| res — to readl
. % &
:mmzm Wheen Fin;ane EESEare Dpbariniy market share parity opportunity capture
G2 St Poson |l ma i T ramber of Current Average Net Sales/Stora (5K} 54
A hlion al femelie 510 o woub® take 1o
incntase T stals Fummie Stare Densit
o’;-l'::;‘_fmm ::&Ib;“‘w'“mg:"* ity 2015 EBITDA as % of Revenue 11.9%
Revenue f Revanue Growth % S32MM f 4.2% S100MM [ 13.23%
EBITDA Contribution/EBITDA Growth % S3.BMM [/ 4.2% S11.9MM [ 13.2%

Sourea Bloomibeng, EMhan Alen RepaTs Compeiioe Webales LS Cansis
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Finance: Assessment of Real Estate (Retail Assets)

m Ethan Allen has empioyed a different real estate strategy than its peers with respect to their retail apsrations, as the Company owns.
cignificantly more retall storss than any of its peers.  This strategy hes naot proven successful in terms of driving sales or increasing
sharehalder value

Total Dwmed % Reenue

Storas Stongs Cranad LAGR

ElFan Alen (Goigany sparabad) 144 T Ak 65 2.7%
Resicration Hardwane a5 1 2% 4T
Basset! Furniture &0 1" 18.3% 8.
‘Williams-Sarama &1 a 0% TEW
Fiar 1 Imgons 1,078 Q 0% T 5%
Hawarty Fumilume 1189 44 37.0% 5.5%
La-Z-Boy 1o iy heA 4.7%
Avarage 11.3% 9.5%

Saurce: SEC fikngs. Revenue CAGR is from FY2010F Y2011 %a Pradidizng

- I our visw, there is guestionable strafegic bensfit to owning an extensive refail siore base.  Indeed, prevailing trends in fumniture
retailing suggest that leasing real estate may allow for batter strategic positioning

~ W believe that Ethan Allen must perform a comprehensive assessment an & store-by-store basis in order 1o divide its retall properies
into those best-suited for sale and relocation versus those betler suited for sale-leaseback, which has the polential to unlock significant
trapped capital

= The Company should consider many factors including its planned an-ling efforts and how they may be enhancsd by an siteration of its
retail footprint 25 well a3 whether certain stores would generate more value if redeveloped for allemative uses

“As a real astale fnance professional with many years of expenience specifically invalving refail properias, | balfeve my
bachground would prove valuable in helping the Board of Elhan Allen diigently analyze the vanows altamalives availablie fo
axirgc! valug from the Company’s real estale. In particular, | beliewve that Ethan Allsn needs to congder the strafegic as well
as firarical implications o.l’ammg suich an exbensive refaf ft}{lmf]'r?.l' as well ag congider wialher e are beller uses for the
capital embadded i 5 real eslale, which may include anhancing the brand as well as relurning capital lo sharshoiders.”

- Edward Glickman, Diractor Nominea
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Finance: Assessment of Real Estate (Headquarters, Hotel and Industrial Assets)

m The Company owns iis corporate headgquariers, which consists of a 144,000 square feel office buikding that sits on 18.0
acias of land. Adjacent o ils headguarters is the wholly-owned Elhan Allan Hotel and Gonference Center, which has 200
rooms on & 5.4-acre parcel of land

= We would recommend that the Company take sieps fo sell its hotel and re-invest this currently trapped capital in the
Cempany, There is no operating efficiency associated with a furniture retailer awning a hotel and conference center; a hotel
I5 a business that shoukd be awned and run by a hatel operator

k|

Wie pelleve Ethan Allen should pursue a sale-leaseback of its corporate headguarters, which woukd allow e Company 1o
allocate capital to inifiativas that genarate higher returns for shareholders. Leasing an office property is often a much maore
afficiznt use of capital

Az indicated praviously, the value of the Company’s headquarters is estimated at close to 533 million and the value of the
hotel assets is estimated at aver 316 million. Together, these properties may be worth close o $50 million; this has an equity
cost of capital associated with it and this capital could be better invested in the Company or returmned fo shareholders

R

We believe thers is significant value associated with the Company industrial assets, which consist of numearous owned
manufacturing and distribution facilities totaling over 3.8 million square feet in the United States, Honduras, and Mexico

3

Wie would recommend working In concert with the entire Board ef Direclors to perform an assessment of capacily ulilization
an a plant-tby-plant bases

¥

Ethan Allen should divida industrial faciliias into thosa bast-suitad for continued operation and thoss targeted for closing

Wiz beliewa Ethan-Allzn should seek sale-leaseback options for those industrial assets best-suited for confinued operation
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Finance: Balance Sheet Optimization

» ‘We da nat believe thal Ethan Allen has oplimized its balance sheeticapilal structure for many years

« Il is our view thal Ethan Allen must continually assess is capilal slructure Lo maintain an appropriate balance between debt
and edquity

~ While we belizve a prudent increase in levarage can result in a more efficient balanca shest, the Company's recent
announcement that it was saeking to raize incremental debt financing collaterafized by its real estate iz highly inflexible for
retailing

= We would not advocale paying any special dividends with proceeds raised threugh the issuance of debt collateralized by real
estate. We belleve there are olher avenues Lo inves! such proceeds that could yield a higher retum far sharehalders

w In particular, we questan the Company's inlention o pay a spaceal dividend whan its shares ara trading at what we befigve is
a discount fo infringic value. In ferms of retumning capifal to shareholdars, we would advocate for a share repurchase, as it is
8 mathaematical tawtology that every share repurchased at a discount fo infrinsic value increases the per share intrinsic value
of the remaining shares

"As 2 cradit analyst with particular expertise in real esfafe, | am conwinced that Efhan Allen can unlechk substaniial
| value for its shareholders. Ethan dilen has many anpealing attribites. nof least of which iz the Company's icomic
| brand name, and | believe thal its shareholders may be befler served trough the mantenance of an efficient
| batance sheal. Futhermore, | believe that any allacation of capital darfved from the Company’s real astate must be
| carefully sesessed fo ensure the highes! refurn for sharehalders. | have exlensve sxpersncs analyzing the
i Jmparant credit aifabutss associated with fiscally strong companies and showld [ be slected as & Director, | heliove
| that my background will be of great utility in helping the enfire Board maintsin & sound and efficiant capital

struciure”

- Annelise Osborne, Director Nominee
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Governance: Modernize Policies

» We beligve thal Ethan Allen must take steps to materially enhance and modermize its governance policies 1o allow for greater
accountability to shareholders

m The following ara but a faw of the governance enhancemeants that we baliave the Company should maks
~ Separate the roles of Chairman and CEC
~ Reduce threshold for shareholders to call special meetings from 200 fo 105
- Reduce thresheld to amend Articles of Incerporation from 86.7% fo simple majority
- Establish term lmits for Direclors

= Conlinee seeking to remove “dead hand” pravision in Articles of Incorparation if unsuccessiul at 2015 Annwal Meeling

“Az an investor in publicly-traged companies for ower 20 years, [ am very well awsre of e corrslation fhal exisls [
betwean corparate governance and sharsholder refums. Having championsd the nghts of sharsholders in many
situations over the ysars, ! have been involved in several campaigns to improve the governance policiss at vanous
companies, which have lsad fo grealer accountabifity to shamholders. F elecled, | would brng thal mindse! fo the
Board af Efhan Allen and wovk constructively with the ofher Dieclors fo help ensure grealer sharaholder
accountabilily [ & broader sense, | think more publich-fraded corparafions should include people with aclual public
Investing sxpenence on thair boards of direcfors.”

- Richard Mansouri, Director MNominee
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Governance: Develop Succession Plans

m A key role of the Bosrd of Directors is to ensure that there is & robust plan in placs to ensure an orderly management succession
process. Ve believe the following should be part of 8 proper process to develop and implemsnt succession plans:

Establish Board "Ownership” 2nd Overaight — 1 is imperative that a well-defined succession process @ an sgenda dem at every Board
mesting

g

= Se Succession Time Frames — Once eatablished, a review of Intemal readiness and external search involvenent can be discussed and
action plans can be instituted

L

Prapare Tor he Unexpectad — 1 5 imporand (o establish and maintaina plan that has contingencies for sitbualions hat may invalwe
unexpected changes o keadership, consideration mus also be given to the cammusication stralegy in such siluations

Align on Strategy and Profe = The Board must algn arcund what characlesistics the et “righl” leader should possess, ance the
critaria are established, the process becomes more systematic and manageabs

W

= Build and Maintain Executive “Pipeling” — The Board has fo have transparency into the CEC's leadership team as weil as the high
potendial talend in the organization; # is important that robust identification and cultvation processes are in place

= Source External Talent — A robust plan should inclede help from search experts to validate internal candidates against best-in-class

extarnal candidates; the Board must manage any search consultant retained and maintain control of the process

Maintain Transparency — While there may be a specific commities assigned to this task, it is crugial that the entire Board is kept

apprised of the process

W

“Az & former EVP and Chief Human Resources Officer of & Forfure 50 refailer, | have led complste business fransformations
thraugh effective lalenl stralegy a background thal can be pul fo greal use af Ethan Aflen. | baliave one of e maost
impovtant responsitiliies of & board mamber s to ensure thal an acionable CEQ zuccession sfrafegy /s in place and e od
or gdvised an crifical fop sxecutive lalen! decisions inoa vadely of envionmenis.  Hawing also worked In vanous
merchardising, buying, rrarkebing and operabional roles during my carger, | bafeve my ngight s informed by a soiid
understanding of e retail indusly. If elected, | would bring this experience and abilfy fo the Board for the benefil of alf
shareholders, as I can think of few things mare impoertant lo protecting sharetolder vaiuve.

- Kathy Herbart, Director Nomines
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Governance: Continuity and Transition Planning

» Should management be unwilling ar unable to wark constructively with the highly-qualified nominees that we hope to have
elected to the Board, we have contingency plans in place to ensure an orderly transition

= Ken Pilat, ane of our Director nominees, has an outstanding background in retaidling spanning over 30 years in the industry
and if needed woukl be willing ta offer his services to Ethan Allen on an interim basis, In addition to serving as President
of Gap Global, Mr. Pilot has highly-relevant experience in home furnishing retail, having served as the President of ABC
Carpat & Homa from 2010 until May of 2015, during which time comp stors sales increased fo over +20% from a previous
level of -7%

= Any decision fo retain Mr. Pilat or any other executive on an interim basis would be made by the Board of Direciors based
on their independant judgment and consistant with their fiduciary duties, Furthermaore, i nesded, any newly-constituted
Baard would run a comprehansive CEQ search process to ultimately supersede any interinn management
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Governance: “Public” versus “Private™

u While we believe that Ethan Allen with a reconstifuted Boeard has the ability te create significant value for shareholders an s
awn while maintaining its publicly-traded status, we cannol ignore Faracd Kathwari's history with the Company, as he led
a consortium that took Ethan Allen private in an LEQ in 12689

m Mr. Kathwari's recent public comments do not rule aut the prospect of another attempt to take Ethan Allen private

=0 = Jdustio Bergner=: Thark you, With respect to the sctiwst fnvelvad in your sfock, | mean, how do you funk about being a
pubilc company versus being a prvate company and you koow witten the context of baing a pavate company. soint of an LBO
rmodel versus baing part of a large conglomerate fike, & Barkshire if that was possibilly, obwously you have besn Nrough the
LBC phase before, just maybe some fhowghts aon the pros and cons?

<A = Farnog Kathwan=: Leok here, ve are open to suggesfions. 've already done all of thase,

Transcript from Investor Conference, S16/15

u Far the following litamy of reasons, we beliews that Ethan Allen may be of graat interest to a number of private aquity
SPONESOrs:

Un-paralleled brand name recognition

Complameantary to certain othar private equity-owned companies

Fobust free cash flow from operations

Minimal core capital spending requirements

= “Clean” balanca sheet

& Significant “hidden” value associated with real astate providing further financing ability

# Dual-rala of 71-year old Chairman and CEC with no delineated management succession plans

LR B R
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Governance: “Public” versus “Private” (Cont'd)

» Given the very real possibility of a take-private transaction imvolving Ethan Allen, we believe it is imperative that the Board
has independent {read non-management) Directors with actual experience In negotlating and executing transactions

with private equity sponsors, For the fallowing reasons, we believe Alex Wolf would provide significant value in this
capacity

F Az a private equity investor sinca 1997, Alex Walf has focused on identifying businesses underparforming their true

potental at Ares Management and then as a Partner al Carberus Capital Managament, whare he worked on fransactions
invalving the deplayrment of 33 billion of capital

= Mr. Wolt has performed detaled due dibgence and evalualed dezens of retanl businesses, including many fake-private
apportunities in the ratail space, and has sucoassiully led or co-led many stiategic ovarhauls and operational lumarownds

= The $17 billlon take-private of Abertson's Inc. in 2006 was just one of a number of retail investments that Alex Walf has

led or co-led in his career. Alberlson's was a complex public-to-private Lransaction invalving an underperforming retailer
with significant untapped real estate holdings and a history of negative sales trends

“fam truly excited by the multiple avenues lo create value at Ethan Allen. In my opimion, Ethan Allen
offers the unigue combinalion of a retailer with a strong brand and rich history in its niche, along with
fremendous inefficlencies in its sales, markeling, operations and real estate portfolio,

I have been a private equily investor for over 18 years and have been invalved in all aspects of the
aoguisition process of numerous public companies from a “buy side” perspective. | belleve this
background would be of great value should the Company evemtually decide fo pursue a lake-private

fransaction, as | can provide fremendous insight to the Board that may help in any negotiations with
private equity sponsors.”™

- Alax Wolf, Director Nomines
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Edward Glickman

s Edward Glickman — Currently the Execufive Chair of FG Asset Managemant US, an asset management and investrment
firm, since 2013, Edward Glickman has ower 25 years of real estate experience encompassing both operations and finance. He
was the President, Chief Operating Officer, and Trustee af a multi-bilkon dollar publich-traded REIT, the Pennsylvania Real
Estate Investment Trust ("PREIT"), from 2004 until 2012, and had previcusly served as Executive Vice President and Chief
Financial Officer of PREIT from 1997 to 2004, Having taught at NYLU since 2002, Mr Glickman served as the Exsoufive
Director of the Center for Real Estate Finance Research and Clinical Professor of Finance at Mew York University’s Stern
School of Business and currently holds an Adjuncl appeiniment at Drexel University's LeBow College of Business. Mr
Ghlickman currently sits on the board of directors of Equity Commonwealth, a publich-traded REIT. Mr. Glickman graduated
from the University of Pennsylvania with a B.5. from The Wharton School and a2 B.AS, from the College of Engineering and
Applied Sciznce and received an M.E.A, from the Harvard Graduate School of Business Administration.
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Kathy Herbert

s Kathy Herbert - With 25 years of experience in human resources and operations in the retail space, Kathy Herbert brings a
wealth of practical expertise to solve complex, cross-functional business problams. Ms. Herbert was Executive Vice President
af Human Resources al the 340 billion focd and drug relailer Albertsons, Inc. from 2001 to 2008, having joined the company
fram Jewe|-Osco, which was acguired by Albertson’s. While at Jewel-Osco from 1959 to 2001, Ms. Herbert took an a number
af progressive roles including Vice-President of Human Resources, where she was responsible for developing plans fo
integrate senior leadership upon the acquisifion of Jews| Osco by Albertson’s as well deweloping plans for management
succession. She was on the Board of Diraclors of Gowvidian, a $10 bilkan ghabal healthcare company frem 2007 10 2012, and
currently serves on the board of directors of the private packaged foods company Hooray Puree. Ms. Herbert has an M.B.A
from Lake Forest Graduate Schaol of Management

Farn SEANOEL L m—

TaAWA Caezienion imveETMENTE
R

ez | ey (s Dok




Richard Mansouri

= Richard Mansouri — As & Managing Director at Sandell Asset Managament Corp. since 2013, Richard Mansour is
responsible for the resaarch and analysis of numearous publichy-traded equity sscurities and has been instrumental in expanding
Sandell's shareholder activist efforls in the United States. Having developed specialized knowledge invelving situations wilh an
activist ar governance-oriented compenent, Mr. Mansouri has over 20 years of invesiment experience acress a number af
indusiries beginming at Eliott Associates, L.P. from 1885 to 2001, where he was a Senior Analyst/Porifolic Manager. Mr.
Manzouri has subsequently worked as a ParfnerMember at Para Advisors LLC, Porifolic Manager and Head of Research at
DallaCamera Capital Management, LLG, and Podtlolio Manager and Managing Member of Ridge Road Assel Management
LLC. M Mansouri graduated magna cum lacde from the University of Pennsylvania with a Bachelor of Science in Economics
from The Wharten School and a Bachelor of Science in Engingering from The Moore Schaool of Electrical Engineering
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Annelise Osborne

= Annelise Osborne - Senior Vice President in the Commercial Real Estate Finance Group at Moody's Investor Service,
Annelise Osbome has 16 years of finance experience that encompaszs=as the evaluafion of a wide range of transactions. Ms.
Osbome has a vast breadth of knowledge in real estate. credil, and structured finance. She has led sizable feams of analysts
involved in developing and analyzing credit ratings invelving floating and fixed rate credits acrass various assel classes and real
estate property types. She has serwed as a rating committes chair and has contributed fo firm-wide methedolegy and
quantitative framework for the valuation and analysis of lnans. Ms. Osborne held positions at Jones Lang LaSalle and W.F.
Caray spanning ransactional and assat management disciplines. She is active in leadership posibons at the Commearcial Real
Estate Finance Council, has senved on two charitable beards; and has lectured at Colurmbla and NYU. She graduated with a

E.A, degrse in Economics from The College of William and Mary and has an M.B.A, in Finance and Real Estate from Columbia
Businzss Schoal.
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Ken Pilot

= Ken Pilot — Ken Pilot has over 30 years of experience across all aspacts of the retail business including merchandising.
operations. e-commerce, bogistics, sourcing and production and has particularly valuable expertiza in home furnishing retailing
as the former President of ABC Carpet & Home from 2040 untd May of 2015, During Mr. Pilol's tenure as President, ABC
Carpet doubled in profitability over a three year pericd and saw a sharp turnaround in comp stere sales, which increased
during his leadership to over +20%: from a previous lewsl of -7%. Currently the co-founder of Pilot Consulting Practice LLC,
Mr. Pilot worked at Gap, Inc. from 1885 to 2002, where he launched Gap Outlet, was President of Gap International, and
ultimately served as Prasident of Gap Global overseeing marchandising, sourcing, store operations, finance, and human
resaurces, with revenues in excess of 34 billion. He subsequently served as President of Palo Ralph Lauren Factory Stores
and Mew Business Development, President of the Marfin and Osa concept at American Eagle Outfitters, and CEQ of
RobotGalaxy. He graduated with a B.A. degree in History from Colgate University in 1983,
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Alex Wolf

= Alex Wolf - Az a former Partner/Managing Director in the Private Equity Group at Cerberus Capital Management, L.P. whers
he worked from 2001 to 2012, Mr. Wolf has bean involved in the acquisition and post-acquisition managemant of numerous
campanies acress a wide varety of industries involing billions of dellars of committed equity capital. Mr. Woell is currently the
Founder and Managing Partner of Kingswood Capital Management. a private invesiment firm focused on building a porifolio of
high-gualty middle market companies. Prior to joining Cerberus, Mr. Wolf was in the Mezzanine and Private Equity Group at
Aras Management, where he worked from 19587 to 1995, Mr. \Wolf graduated with a B.A. degree from Duke University and has
an M.BA. from the Stanford Universily Graduale Schaol of Business.
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Legend

Sandell Asset Management Corp., Castlerigg Master Investments Ltd., Castlerigg International Limited, Castlerigg International
Holdings Limited, Castlerigg Offshore Holdings, Ltd., Castlerigg Actlve Investment Fund, Ltd., Castlerigg Active Investrment
Intermediate Fund, L.P_, Castlerlgg Actlve Inveatment Master Fund, Ltd., Castlerigg Event Driven and Arbitrage Fund, Thomas E.
Sandell (collectively, “Sandell™), Edward Glickman, Kathy Herbert, Richard Mansouri, Annellse Oshorne, Ken Pilot and Alex Waolf
{collectively with Sandell, the “Participants™) have filed with the Securities and Exchange Commission (the "SEC"} a definitive
praxy statement and accompanying farm of proxy card to be used in connection with the solicitation of proxies from the
stockholders of Ethan Allen Interiors Inc., {the "Company”) in connection with the Company's 2015 annual meeting of
stockholders, All stockholders of the Company are advised to read the definitive proxy statement and other documents related ta
the solicitation of proxies by the Participants, as they contain important information, including additional information related to
the participants, The definitive proxy statemant and an accompanying proxy card will be furnished to some or all of the
Company's stockholders and are, along with other relevant documents, available at no charge on the SEC website at
httpziiwrsrw.sac.gowl and at our website at http:fwww.RedesignEthanAllen.com.

Information about the Participants and a description of thair direct or indirect interests by security holdings is contained in the
definitive proxy statement on Schedule 144 filed by Sandell Asset Management Corp. with the SEC on Movember 3, 2015. This
document can be obtained free of charge from the sources indicated above.

Contact;

Sandell Asset Management Corp,
Adam Hoffman, 212-603-3514

Okapi Pariners LLC
Bruce Goldfark, 212 297-0722 or Chuck Garske, 212-297-0724

Sloane & Company
Elliol Sloane, 212-243-1850 or Dan Zacchel, 212-426-1852
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